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FOREWORD

The Evolution of Search
E-commerce search engine optimization is undergoing its most significant structural shift since the

inception of organic crawling. In 2026, search engines are no longer simple indexers of page content.

Large Language Model (LLM) search engines—including Google’s Search Generative Experience (SGE),

Gemini, Perplexity, and OpenAI’s SearchGPT—act as Retrieval-Augmented Generation (RAG) engines.

They parse the web to synthesize direct answers, product recommendations, and comparative tables

directly on search engine results pages (SERPs).

For D2C brands and the agencies that support them, this transition changes the role of SEO. It is no longer

sufficient to optimize meta titles and build standard backlinks. To survive and thrive in this AI-first

environment, your store’s underlying technical architecture must be flawless. AI agents must be able to

crawl, parse, and verify your store's product specifications, shipping policies, stock availability, and entity

relationships instantaneously and without ambiguity.

Shopify is an exceptional e-commerce platform that powers some of the world's largest D2C brands.

However, its multi-tenant SaaS architecture imposes constraints. Unlike open-source systems, you cannot

modify the database queries directly, implement custom caching hierarchies at the server level, or control

the server-side environment. You must optimize within the boundaries of the Liquid templating language,

Shopify's routing structures, and the Shopify App ecosystem.

This playbook, compiled by the engineering division at Zest Web Solutions, provides a senior-level

technical framework for auditing and optimizing Shopify. It is designed to help growth engineers, technical

SEOs, and developers eliminate rendering latency, resolve crawling bottlenecks, structure database

metafields correctly, and output error-free entity graphs that guarantee rich organic visibility in both

traditional and AI-driven search channels.

AI SEARCH OPTIMIZATION NOTE

AI retrievers rely heavily on semantic code structures, explicit entity descriptions, and structured schema

graphs. If your technical setup generates fragmented code or duplicate entities, AI models will omit your store

from synthesized product comparison answers.

ZEST WEB SOLUTIONS SHOPIFY TECHNICAL SEO AUDIT CHECKLIST

Zest Web Solutions | Technical SEO Division Page 3 of 21



CHAPTER 1

Shopify Architecture & Liquid
Shopify's core rendering pipeline is driven by the Liquid templating engine. Liquid is a secure, server-

side template language that fetches data from Shopify's databases and compiles it into static HTML

before serving it to users and search engine bots. Because Shopify operates a multi-tenant cloud

environment, server-side caching (like Redis or Varnish) is handled automatically at the Edge network

layer (via Cloudflare). However, inefficient Liquid code can bypass or defeat these caching mechanisms,

forcing the server to recompile templates dynamically on every page load.

This dynamic compilation leads to a high Time to First Byte (TTFB), which is a major ranking signal and a

core component of the user experience. Liquid execution happens entirely on the server. If your code is

inefficient, search crawlers will experience delayed response times, which directly reduces your overall

crawl budget.

The O(N^2) Loop Complexity Trap: The most frequent Liquid bottleneck is the nesting of loops. For

example, when building custom collection filters, developers often write a loop that runs through every

product, and inside that loop, another loop that scans all variant options or product tags. If a collection

has 200 products, and each product has 5 options, the server performs 1,000 tag scans. If you nest this

further, the database queries scale exponentially, dragging server response times to several seconds.

LIQUID PROFILING WITH SHOPIFY THEME INSPECTOR

Use the official Shopify Theme Inspector Chrome extension. It visualizes the server-side rendering timeline of

your Liquid templates, highlighting the exact sections, blocks, and lines of code that are delaying TTFB. Aim to

keep total Liquid execution time under 150ms.

Another major bottleneck is the use of global objects like all_products. In Liquid, calling

all_products['product-handle'] forces the server to initiate an ad-hoc database query to fetch that

product's entire metadata schema. Using this inside a collection grid loop can crash your page's TTFB.

Developers should instead use Metafields and Metaobjects to link products directly, allowing the database

to pull linked resources in a single optimized pass.
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CHAPTER 1 IMPLEMENTATION

Liquid Optimization Checklist
Implement these architectural optimizations in your Shopify theme templates to minimize Liquid

compilation bottlenecks and reduce TTFB:

Eliminate nested loop logic: Audit collection grid and filtering templates. Convert O(N^2) nested loops into

flat loops by assigning tags or metafield values to a temporary array variable and printing them using simple

array filters.

Remove all_products dependencies: Search your codebase for references to all_products. Replace

them with custom metafield references (Product Reference fields) or utilize Metaobjects to structure

relationships, enabling faster database queries.

Implement native image_tag filters: Replace manually written HTML img tags using raw liquid variables

(e.g. {{ product.featured_image | img_url: 'master' }}) with the native image_tag filter. This

automatically generates detailed, responsive srcset attributes, reducing browser load times.

Enable lazy rendering for off-screen sections: Use Shopify's native section.index variable inside your

layout sections. Prevent rendering off-screen section blocks on initial load by checking {% if

section.index > 3 %}loading="lazy"{% endif %} in liquid logic.

CHECK ACTION PRIORITY DIFFICULTY IMPACT

Flatten Liquid Loops HIGH Medium Saves 300ms+ TTFB

Replace global all_products HIGH Hard Prevents server timeouts

Deploy native image_tag filter MEDIUM Easy Improves LCP score

Conditional section rendering LOW Easy Reduces DOM size
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CHAPTER 2

Crawl Budget & Indexation
Crawl budget refers to the number of pages a search engine bot crawls on your site during a given

timeframe. In high-sku Shopify environments (stores with thousands of products and variants), crawl

budget waste is a major threat to organic performance. Because Shopify is hosted on a SaaS structure,

indexation management must rely on strict robots.txt directives, canonical configuration, and clean

routing structures.

The Robots.txt Customization: In the past, Shopify stores could not edit the robots.txt file, which resides

at the root level. Now, Shopify allows merchants to override the default rules by creating a

robots.txt.liquid file in the layout/ folder of the theme. This allows technical teams to disallow crawling

of parameter-heavy filter pages, search result paths, and secondary variant URLs.

Crawl Bloat from Filter Parameters: When users filter a collection page by size, color, or price, Shopify

appends parameters to the URL (e.g., /collections/shoes?filter.v.option.color=Red&sort_by=price-

ascending). If Googlebot discovers these links, it will crawl each combination individually. Although

canonical tags usually point back to the clean collection URL, crawling millions of parameter variations

wastes your crawl budget, preventing search bots from indexing actual new products.

THE SITEMAP LIMITATION

Shopify generates sitemaps automatically at `/sitemap.xml` and breaks them into sub-sitemaps for products,

pages, collections, and blogs. You cannot edit this file directly. If you delete a product, it remains in the XML

sitemap until the index cache updates (which can take 24-48 hours).

To prevent crawl bloat, a custom robots.txt.liquid file should block bots from crawling variants and

search parameters. Additionally, using AJAX pagination instead of dynamic parameterized links keeps

crawlers focused on indexable pages.
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CHAPTER 2 IMPLEMENTATION

Crawl & Indexation Checklist
Implement these rules to direct search engines toward high-value, indexable content and prevent

crawling of thin, duplicate, or administrative pages:

Create robots.txt.liquid override: Deploy a custom robots.txt template in your theme layout. Explicitly

disallow crawling of variant parameter strings (e.g. Disallow: /*?*variant=*) and search-related queries

(Disallow: /search).

Block indexation of collection filters: In your theme.liquid template, insert a conditional check inside the

<head> block to render a noindex tag when parameter paths are visited: {% if template contains

'collection' and current_tags %}<meta name="robots" content="noindex, follow">{% endif %}.

Configure XML sitemaps in Search Console: Ensure Google Search Console is configured with the parent

sitemap: https://yourdomain.com/sitemap.xml. Monitor the "Index Page Coverage" report daily for

canonicalization and redirect flags.

Mitigate redirect loops in Shopify Navigation: Check your Shopify Admin under Online Store > Navigation

> URL Redirects. Ensure you do not have conflicting redirects that point a URL back to itself or cascade

through multiple hops.

INDEXATION AUDIT TASK PRIORITY DIFFICULTY CRAWL BUDGET BENEFIT

Variant parameter disallow rules HIGH Easy
Prevents crawling of duplicate

variants

Inject conditional noindex on tag

filters
HIGH Medium Prevents indexation of thin pages

Clean sitemap indexing submission MEDIUM Easy Speeds up new product indexing

Clean 301 redirection paths MEDIUM Medium Maintains page link authority
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CHAPTER 3

Speed & Core Web Vitals
Performance optimization in modern SEO revolves around Core Web Vitals (CWV): Largest Contentful

Paint (LCP), Interaction to Next Paint (INP), and Cumulative Layout Shift (CLS). While LCP measures loading

speed and CLS measures visual stability, INP measures user interactivity. In March 2024, Google officially

replaced First Input Delay (FID) with INP as a core ranking factor, posing a new challenge for Shopify

merchants.

The JavaScript Hydration Bottleneck: Shopify themes rely heavily on client-side JavaScript to power

cart drawers, variant selectors, and interactive reviews. When a page loads, the browser downloads and

compiles these scripts. During this compilation phase, the browser’s main thread is locked. If a user clicks

an interactive element (such as an "Add to Cart" button or a dropdown menu) during this phase, the

browser delays the response, resulting in a poor INP score.

App Injection Bloat: The primary driver of poor INP and LCP scores in Shopify is the unchecked

installation of third-party apps. Many older apps use the ScriptTag API, which injects remote script tags

directly into the theme.liquid template. These scripts run before critical page content, blocking the initial

paint of hero images and delaying text rendering.

THE SHIFT TO THEME APP EXTENSIONS

Ensure your apps support Shopify's Online Store 2.0 architectures. Modern apps use **Theme App

Extensions** to inject script blocks. This allows developers to control script loading and prevent them from

blocking the initial page render.

To optimize Core Web Vitals, developers should defer non-critical CSS/JS, bundle asset files, and use

modern formats (like AVIF or WebP) with explicit container dimensions to avoid layout shifts.
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CHAPTER 3 IMPLEMENTATION

Performance Optimization
Ensure your store passes Core Web Vitals checks by optimizing asset delivery, font styling, and third-

party JavaScript execution paths:

Defer non-essential JavaScript: Audit all script tags. Ensure all non-essential scripts (such as analytics,

chat widgets, and marketing trackers) use the defer or async attributes, preventing them from blocking the

main thread during initial page load.

Preload Largest Contentful Paint (LCP) images: Identify the hero image or product image on key

templates. In the head section of your layout, inject a preload link: <link rel="preload" as="image"

href="{{ product.featured_image | image_url: width: 800 }}" fetchpriority="high">.

Incorporate font-display: swap in stylesheets: Ensure all custom font loading rules in your CSS include

font-display: swap;. This instructs the browser to show a system fallback font while the custom font is

downloading, preventing layout shifts.

Add explicit dimensions to layout blocks: Review visual components (banners, grids, sliders) for layout

shifts. Set explicit CSS heights and widths on images and wrapper divs to reserve space during loading and

reduce CLS.

TECHNICAL PERFORMANCE METRIC TARGETS

LCP: Under 2.5 seconds | INP: Under 200 milliseconds | CLS: Under 0.1 | TTFB: Under 500 milliseconds

(measured globally at edge).
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CHAPTER 4

Site Architecture & Linking
Site architecture and internal linking dictate how search engine crawlers distribute page authority

(PageRank) across your online store. Shopify uses a rigid URL structure: collections reside at

/collections/collection-name, and products reside at /products/product-name. While structured, this

routing setup often introduces a major technical SEO issue: the duplicate collection-nested product URL

conflict.

The Collection-Nested URL Issue: By default, when a user browses a collection page and clicks on a

product card, the theme links to the nested product URL: /collections/mens-apparel/products/crewneck-

sweater. However, the definitive, canonical URL for that product is the flat URL: /products/crewneck-

sweater.

This duplication wastes crawl budget. While Shopify themes insert a canonical tag pointing the nested

URL back to the flat version, search crawlers still waste time discovering, crawling, and processing

thousands of duplicate nested URLs. Furthermore, internal link equity is split between multiple paths

instead of concentrating on the primary canonical version.

THE LIQUID URL RESOLUTION SOLUTION

Solve this issue by modifying the collection grid templates in your Liquid code. Locate the product card

component (typically in `snippets/product-card.liquid`) and remove the `| within: collections` filter. This forces

the link to render as `/products/product-name` directly.

Additionally, organizing your collections into clear hierarchies (using parent and sub-collections) and

linking them using dynamic breadcrumbs helps pass PageRank efficiently throughout your catalog.
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CHAPTER 4 IMPLEMENTATION

Linking & Architecture
Optimize your store's crawl paths and consolidate internal link equity by implementing the following

collection and product link guidelines:

Remove within: collection Liquid filters: Scan all snippets, sections, and template files for the code string |

within: collection or | within: collections. Remove it to ensure all internal product links point directly

to the flat canonical URL: {{ product.url }}.

Implement dynamic BreadcrumbList markup: Verify that breadcrumb links on product pages are

populated dynamically using Liquid. Ensure these links are mirrored in the JSON-LD BreadcrumbList

structured data for search engines.

Construct clear collection hierarchies: Establish a logical, nested site architecture (e.g.

/collections/apparel linking to /collections/mens-jackets). Ensure parent pages include links to

children to pass crawl equity down the silo.

Audit navigation links: Check navigation menus and footers. Ensure all menu links use clean, direct

canonical URLs. Avoid using redirect links or parameter-heavy URLs in the main navigation.

ARCHITECTURE AUDIT TASK PRIORITY DIFFICULTY SEO LIFT POTENTIAL

Remove "within: collection" filters HIGH Easy
Consolidates PageRank to canonical

URLs

Set up dynamic schema

breadcrumbs
MEDIUM Medium Improves SERP display and CTR

Establish nested collection

structure
MEDIUM Hard

Strengthens category term

relevance

Optimize header/footer navigation

links
LOW Easy Reduces redirect hops for crawlers
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CHAPTER 5

Structured Data & AI Search
Structured data using the **JSON-LD format** translates your website's content into a machine-readable

format that search engines use to generate rich results. As AI-first search engines (Google SGE, Gemini,

Perplexity) become more prevalent, structured schema serves as the foundation for your store's visibility

in search answers. These AI retrievers do not simply read text; they query structured graphs to retrieve

prices, review scores, stock levels, and brand information.

The Duplicate Schema Conflict: A common technical issue in Shopify stores is duplicate structured

data. Many themes output basic Product schemas, while review apps, SEO plugins, and analytics trackers

inject their own disconnected JSON-LD blocks. This creates multiple separate product entities in the

code, which confuses crawlers and can result in Google Search Console merchant listing warnings.

Constructing a Unified Schema Graph: To resolve this, technical teams should output a single, unified

JSON-LD script on the product template. This script should group all related schemas—Website,

Organization, WebPage, Product, Offer, and AggregateRating—into a single `@graph` array, linking them

together using unique `@id` node identifiers.

LLM ENTITY MAPPING

AI search models look for complete entity details. To optimize for LLM searches, ensure your structured data

includes optional fields like brand names, manufacturer part numbers (MPNs), global trade item numbers

(GTINs), and detailed review arrays.

Adding shipping details and merchant return policy schema blocks is also required to qualify for Google's

Product Snippets and Merchant Listings enhancements.
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CHAPTER 5 IMPLEMENTATION

Schema & AI Search Checklist
Deploy a clean, consolidated structured data graph and optimize your store for LLM-based product

crawlers:

Consolidate product schema: Disable the default product schema generated by your theme if you use a

dedicated schema app. Prevent duplicate product graphs and ensure only one complete JSON-LD schema

is output per product page.

Inject Merchant Listing properties: Verify that the Product schema includes valid values for

shippingDetails (via OfferShippingDetails) and hasMerchantReturnPolicy (via MerchantReturnPolicy)

to resolve Google Search Console warnings.

Populate unique identifiers (GTIN, MPN, Brand): Ensure all catalog variables map to schema properties.

Pull SKU, barcode (GTIN), manufacturer part numbers (MPN), and brand names dynamically from product

variants in Liquid.

Implement entity graph linking: Construct your JSON-LD with matching @id attributes (e.g. "brand":

{"@type": "Brand", "@id": "https://yourdomain.com/#brand"}). This links the product page to the root

organization graph.

VALIDATION CHECKLIST

Test your pages regularly using the **Schema.org Validator** and the **Google Rich Results Test**. Resolve all

errors and warnings in the Google Search Console Merchant Listings report.
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CHAPTER 6

International SEO & Markets
Expanding an e-commerce store internationally requires careful configuration of multi-regional and multi-

lingual SEO. Shopify simplifies this process using its native **Shopify Markets** platform. This tool allows

merchants to target localized markets using dedicated domains, subdomains, or subdirectories, and

manages localized pricing, taxes, and currencies from a single admin panel.

Selecting the Subdirectory Model: For most brands, the subdirectory model (e.g., brand.com/fr-ca/) is

the most efficient international SEO strategy. Unlike subdomains (e.g., ca.brand.com) or separate domains

(e.g., brand.ca), subdirectories inherit the domain authority and link equity of the root domain, which

accelerates organic growth in new regions.

Managing Hreflang Tags: Shopify automatically generates and outputs hreflang tags in the page head

when localized markets are activated. However, customization is often necessary to ensure tags remain

accurate when using custom templates, headless frontends, or third-party localization apps. Mismatched

canonical and hreflang tags can prevent search engines from indexation.

DISABLING BOT REDIRECTS

Avoid using auto-IP redirects for search bots. Googlebot primarily crawls from IP addresses located in the

United States. If your store automatically redirects US users to the global English site, Googlebot may never

discover and index your localized subdirectories.

Configure Markets to prompt users to choose their language or region manually rather than redirecting

them automatically based on their location, ensuring crawl transparency for search bots.
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CHAPTER 6 IMPLEMENTATION

International SEO Checklist
Optimize your store's international visibility and ensure correct hreflang mapping across localized

subdirectories:

Verify localized hreflang links: Inspect the HTML head of your localized pages. Ensure all regional variants

have corresponding hreflang links and that they match the canonical URL of the target page.

Configure x-default tag: Ensure the global default page is designated using a self-referential alternate link:

<link rel="alternate" hreflang="x-default" href="https://yourdomain.com/">.

Disable automatic redirection: Go to Shopify Admin > Settings > Markets > Preferences. Ensure "Automatic

redirection" is disabled, allowing search crawlers to navigate your regional paths.

Submit regional sitemaps: Shopify generates separate sitemaps for each active market subdirectory.

Verify and submit each localized sitemap index inside Google Search Console.

INTERNATIONAL SEO

TASK
PRIORITY DIFFICULTY CRAWL COMPLIANCE

Hreflang validation across

regions
HIGH Medium

Ensures target audiences reach local

versions

Disable auto-IP redirects for

bots
HIGH Easy Prevents regional indexing blocks

Add self-referential x-default

link
MEDIUM Easy Guides global fallback queries

Register localized sitemaps in

GSC
LOW Easy Improves localized indexing speed
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CHAPTER 7

App Auditing & DB Hygiene
The ease of installing plugins from the Shopify App Store is a major advantage of the platform. However, it

is also a leading cause of long-term site speed degradation and database bloat. When an app is

uninstalled from the admin dashboard, Shopify does not automatically clean up the theme file changes or

custom script blocks injected during installation. Over time, this residual code can accumulate and slow

down your store.

Database Bloat from Metafields: Metafields are custom fields that developers use to extend Shopify's

database schema. While metafields are highly useful, loading massive JSON strings or querying deep

arrays in Liquid templates on collection grid layouts can slow down server response times. Pruning unused

metafield definitions is essential for maintaining database health.

Theme Asset Auditing: Uninstalled apps often leave orphan files in the assets/ or snippets/ directories

of your theme. These unused stylesheets and JavaScript files continue to load in the background, adding

weight to your page size. Technical teams must perform regular audits to prune these obsolete assets.

THE RESIDUAL CODE AUDIT

Inspect your main layouts and template files for unused references to uninstalled apps. Look for blocks

containing `{% include 'app-name' %}` or references to third-party CDNs, and delete them to prevent

unnecessary external network calls.

Pruning database records, removing unused metafield namespaces, and clean-up of theme assets are

vital for maintaining a lightweight theme environment.
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CHAPTER 7 IMPLEMENTATION

App & Database Audit
Prune orphan assets, optimize metafield configurations, and improve server-to-client script rendering

efficiency:

Identify uninstalled app scripts: Match your active app subscriptions against the JavaScript files loaded in

the network tab. Locate orphan scripts and remove their configurations from theme.liquid.

Prune unused theme assets: Search the assets/ and snippets/ folders in your theme codebase. Delete

unused files left behind by uninstalled reviews, rewards, or recommendation engines.

Optimize metafield query scope: Audit your metafield namespace queries. Avoid calling broad

namespaces (e.g., product.metafields.namespace) and instead query specific, targeted fields (e.g.,

product.metafields.namespace.field).

Clean up deprecated Metaobject definitions: Review active Metaobjects under Custom Data in Shopify

Settings. Delete obsolete schemas and references to clean up Shopify's database graph.

THE ASSET AUDIT TOOLING

Run Google Lighthouse in the Chrome DevTools network panel to locate unused JS and CSS files. Flag files that

are not active in current theme operations and remove them from your dependencies.
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CHAPTER 8

Content & Blog Architecture
While Shopify is a powerful e-commerce system, its built-in blogging engine is basic. It lacks taxonomies,

robust author profiles, and custom field configurations. For brands that rely on content marketing, these

limitations make it difficult to establish the topical authority required for search rankings, particularly

regarding Google's E-E-A-T guidelines.

Overcoming Shopify Blog Limitations: To build a premium blog layout, technical teams can utilize

Shopify's custom templates and Metaobjects. Instead of writing simple text posts, you can build custom

layout templates for articles and reference Metaobjects to display detailed author profiles, social links,

and credentials.

Build structured author profiles: Create an "Author" Metaobject containing name, headshot, bio,

credentials, and social links. Reference this object in article.liquid to output complete author schemas.

Consolidate blog sitemaps: Verify that your blog feed is correctly represented in the automated XML

sitemaps. Remove thin tag filters (e.g. /blogs/news/tagged/tag-name) from indexation to prevent thin

content warnings.

Optimize article images: Ensure images in blog posts use responsive srcset formats and include clear

descriptive alt text for search engine bots.

Implement Article schema: In the article template header, inject complete Article or BlogPosting JSON-

LD schemas that map the author, publisher, and main entities of the page.

THE VALUE OF E-E-A-T FOR AI RETRIEVERS

AI search engines prioritize content associated with verified experts. Linking your blog posts to detailed

author entity graphs directly improves organic content visibility in AI-generated answers.
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CHAPTER 9

The Migration Protocol
Re-platforming to Shopify is a major technical project. Changing URL structures (e.g. migrating from

WooCommerce /product/name to Shopify /products/name) can cause significant traffic drops if the

redirect strategy is configured incorrectly. To preserve your search rankings during a migration, you must

map and redirect all legacy URLs accurately.

Compile a complete URL inventory: Use tools like Google Search Console, Screaming Frog, and GA4 to

export all historically crawled URLs from your legacy platform.

Create a 1-to-1 redirect mapping sheet: Map each legacy URL to its new equivalent on Shopify. Save this

mapping in a CSV file matching Shopify's URL redirect import format.

Import redirects into Shopify Navigation: Go to Online Store > Navigation > URL Redirects. Upload your

mapping CSV and resolve any import errors before launching the site.

Validate canonical structures post-launch: Crawl the live site immediately after launch. Verify that all

legacy URLs return a 301 status code and point to the correct, canonical Shopify path.

Monitor Search Console for crawl errors: Track the indexing reports in Google Search Console daily for at

least 30 days post-migration to identify and fix 404 errors.

THE MIGRATION REDIRECT LIMIT

Shopify allows up to **100,000 URL redirects** natively through the admin redirect tool. For larger enterprise

migrations with more than 100,000 URLs, you must manage redirects using custom cloud workers (e.g.

Cloudflare Workers) at the DNS level.
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SUMMARY

The Master Audit Scorecard
Use this unified matrix scorecard to plan and prioritize your technical SEO tasks. Focus on high-priority,

high-impact changes first:

SEO AUDIT TASK IMPACT DIFFICULTY EST. LIFT

Flatten Liquid loop logic (O(N^2)) HIGH Medium TTFB reduction of 20-40%

Block variant crawls in robots.txt HIGH Easy
Reduces crawl waste

significantly

Remove "within: collection" URL filters HIGH Easy Consolidates product PageRank

Inject shipping and return schema

properties
HIGH Medium

Qualifies for Google Rich

Snippets

Defer non-essential javascript

execution
HIGH Hard Significant INP improvement

Consolidate duplicate JSON-LD

schemas
MEDIUM Medium Resolves GSC warning count

Disable auto-IP redirection for bots MEDIUM Easy
Allows indexing of local

domains

Map and import legacy URLs (301) HIGH Medium Prevents organic visibility loss

Configure custom Author Metaobjects LOW Easy
Improves E-E-A-T rating for

articles

AUDIT CADENCE RECOMMENDATION

Run a full technical audit once per quarter, and perform quick speed checks after installing new third-party

apps or deploying major theme updates.
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Partner with
Zest Web Solutions
We collaborate with enterprise D2C brands, Shopify partners, and growing web

agencies to build high-performance e-commerce experiences. Our engineering-

focused SEO division combines technical auditing with custom theme optimization to

help you scale organic traffic.

TECHNICAL AUDITING

Deep-dive audits of your Liquid rendering

pipeline, indexation paths, canonical tags, and

schema graphs.

PERFORMANCE

ENGINEERING

Custom script consolidation, image

optimization, and theme adjustments to

improve LCP and INP scores.

BOOK A CONSULTATION

Email: hello@zestwebsolutions.com Web: zestwebsolutions.com © 2026 ZEST

https://zestwebsolutions.com/contact/
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